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Jayaswal, Sudhanshu, “Barriers to Intercultural Communication”,
PRAGYAAN: MASS COMMUNICATION (ISSN 0974-5521), pp 12-19,
Vol.7, Issue: 1, June 2009, Dehradun.

ABSTRACT

Communication does not always result in an understanding because it is a
symbolic behavior. People from different cultures encode and decode
messages differently, increasing the chances of misunderstanding. The
meaning of the message, verbal or non-verbal is based on the
communication participant's cultural background which varies accordingly
for each person. Every culture and subgroup provides its members with
rules  specifying  appropriate  and inappropriate  behaviour.
Miscommunication occurs when the receiver does not receive the sender’s
intended message. This paper expatiates about the various barriers to
intercultural communication.

Jayaswal, Sudhanshu, “Nuances of Crisis Communication Management”,
PRAGYAAN: MASS COMMUNICATION (ISSN 0974-5521), pp 28-36,
Vol.7, Issue: 2, December 2009, Dehradun.

ABSTRACT

Crisis preparation is a business necessity, a bottom line discipline that often
Decides which organizations live and which one dies. Accidents happen.
Mistakes occur. People goof. Crises strike when least expected. Public
relations’ goal during a crisis is to get the organization through the
situation with as little damage to its reputation, credibility, and key
relationships as possible. Effective crisis communication can significantly
enhance an organization’s reputation. This paper analyses the
communication strategy adopted in the landmark case of Bombay High
Blow-out.

Jayaswal, Sudhanshu & Chandra, Dinesh, “#fgel wufdd®m:or &RiEH &
TIR—VUER H GARR-UYS &1 e (Teare & faew uRueg )7, Deliberative



Research( ISSN 0976-1136), pp 108-120, Vol. 6, Issue 6, June 2010,

Firozabad (U.P.)
AR

HISSAT TIIFTHNT IT THFAT TF VT Gileed IIs & forvgd! &IrReyy &er I gy
BV ST BT & T8l avT ITHT & FNd TIRer TIRaeYT B B Ul F wHsr
T 81 I F ggfad & BT T & S WHEN TF GINT dleell FoadaNeT |
HeEIT Q=T 1359 U Fal @1 §7 FHER YA T HaVel H Saeg 139y [T
T &/ 9 TRT H IE GRIT T [ el d T [AeTed B T T W e
Ug 3P TN [ABTT & fore I8 3avyd & fF wHEN Al d HleelT TEdidBYT &
TIEIT TETENT BT 3N 4 SifEE GBI AT Y/
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Jayaswal, Sudhanshu, “Patent System in India: An Overview”,
PRAGYAAN: MASS COMMUNICATION (ISSN 0974-5521), pp 44-52,
Vol. 8, Issue: 1, December, 2010, Dehradun.

ABSTRACT

Intellectual property as a subject is growing in importance in a developing
country like India. Intellectual property rights have become important in the
face of changing trade environment characterized by global competition,
high innovation risks, short product cycle, need for rapid changes in
technology. The patents have been considered to be an important tool in the
economic and industrial development of a country which encourage the
inventors to evolve new inventions, offer a reward for the expenses of



developing inventions to the stage at which they are commercially viable,
provide inducement to invest capital in new lines of production which might
not appear profitable if many competing producers embark on them
simultaneously and provide a steady flow of latest information on latest
developments in various fields of science & technology. This paper traces
the nitty-gritty and evolution of the Patent system in India over the years.

Jayaswal, Sudhanshu, “Understanding Intercultural Communication”,
Deliberative Research ( ISSN 0976-1136), pp 8-17, Vol. 8, Issue 8, Oct-Dec
2010, Firozabad (U.P.)

ABSTRACT

Whatever we communicate is largely cultural. It draws on ways we have
learned to speak and give non-verbal messages. Nowadays, many elements
that constitute culture like values, norms, attitudes, behaviours, means of
communication, etc have become global. The world today is characterized
by an ever-growing number of contacts resulting in communication between
people from different linguistic and cultural backgrounds. This paper
accentuates the growing importance and need for understanding different
types and forms of interaction between people in intercultural environments
I.e., in international working places, multilingual and multicultural cities.

Jayaswal, Sudhanshu & Chandra, Dinesh, ‘“<@dzar ¥ gd Tgdld 4 FHEIR U3
91 Rerfar v srwwq”, Uttar Pradesh Journal of Social Science Research

(ISSN 0975-8852), pp 87-97, Vol. 1, No. 1, January 2011, Ballia (U.P.)
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Jayaswal, Sudhanshu, “New World Information and Communication Order:
A Status Report”, PRAGYAAN: MASS COMMUNICATION (ISSN 0974-
5521), pp 56-64, Vol. 9, Issue 2, December 2011, Dehradun.
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ABSTRACT

In the present scenario of globalization, the world is becoming more and
more interconnected. Exchange of ideas, people and capital, and
information has become very common and useful. On the other hand, it has
raised issues such as cultural imperialism and conglomeration in media
industry for the benefit of specific countries. These issues are fiercely
debated. In this light, the relevancy of new world information and
communication order (NWICO) has become important. This paper is an
effort to give the present status of the NWICO.

Jayaswal, Sudhanshu, “Mass Communication Education in India: A Status
Report”, PRAGYAAN: MASS COMMUNICATION (ISSN 0974-5521), pp
40-46, Vol. 10, Issue 1, June 2012, Dehradun.

ABSTRACT

In the present age of communication revolution and emergence of
information society, the general state of mass communication education is
anything but revolutionary in India. Though, a humble beginning was made
in the pre-independence era as journalism education with lofty ideals and
great expectations for the advancement of the press and the public, much
ground needs to be covered even today, in view of the demands of the digital
age. Determined efforts by stakeholders are called for owing to the issues
specific to the media industry and the broader media environment.

Jayaswal, Sudhanshu & Sinha, Jitendra Kumar “wRcira fiic #ifsar § gferal
a1 Rerfa, Journal of Social Science and Linguistics (ISSN 2249-2984), pp

40-44, Vol. 2, No. 1, 2012, New Delhi.
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Jayaswal, Sudhanshu, “Teardd H 99 *MQled Ud RME IHAER 9397,

Deliberative Research ( ISSN 0976-1136), pp 302-314, Vol. 16, Issue 1,

Oct-Dec 2012, Firozabad (U.P.)
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Jayaswal, Sudhanshu, “Media Censorship in China: A Status Report”,
PRAGYAAN: MASS COMMUNICATION (ISSN 0974-5521), pp 32-37,
Vol. 11, Issue 1, June 2013, Dehradun.

ABSTRACT

Freedom of expression and of the press, along with freedom of association,
are critical to promoting accountable and transparent governance and the
development of an independent and flourishing civil society. Immediately
following the New Year of 1913, the Chinese censors’ meddling with the
New Year’s Greetings of ‘Southern Weekend’ based in the southern province
of Guangdong in China, appears to have been the last straw, in as much as,
it trampled upon the newspaper’s sense of journalistic integrity, already
weakened through more subtle methods of censorship spiraling into a rare
public backlash against media censorship. In order to win press reforms,
undertake investigative journalism, and truly function as Chinese society’s
watchdogs, Chinese media still have a very long way to go. Economic
reforms and an open-door policy introduced market logic into the
Communist party-controlled news media system of China. At present, there
Is a mixing of party logic and market logic, forging the tension,
contradiction, and uncertainty that is the unique hallmark of China’s media
system.
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Jayaswal, Sudhanshu & Sinha, Jitendra Kumar, “StRkiEge &1 fie #Aifsar vd
gford : ua fawetwor”, Communication Today (ISSN 0975-217X), ppl35-141,
Jan-Mar 2014, Jaipur.
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Bhandari, Nidhi & Jayaswal, Sudhanshu, “Television Viewing Behaviour of
Jaunsari Women of Garhwal: An Analytical Study”, International Journal of
Arts, Humanities and Management Studies (ISSN No. 2395-0692), pp 1-18,
Vol. 03, No. 12, Dec. 2017.
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ABSTRACT

Television as a mass media is considered an important source of
information, education, entertainment and knowledge for its viewers.
Television viewing behaviour has become the part of people’s everyday’s
lives. Television as a medium of mass communication has done a
commendable job of influencing and moulding the attitudes of women.
Television has greatly influenced the personalities of women by improving
their thinking and understanding abilities. It has really helped in making
women alert. Television as a mass media has created awareness among both
educated and uneducated women about their rights and privileges. A good
number of television channels have increased their source of entertainment
options. Jaunsari tribe is one of the prominent and largest tribe of
Uttarakhand particularly inhabiting in Jaunsar region of Dehradun district.
The women of Jaunsari tribe are mostly rural with low level of literacy.
Television has comfortable reach in their area and has really helped them in
learning something new and brought awareness among them.

Bhandari, Nidhi & Jayaswal, Sudhanshu, “Inclination of Jaunsari Women
Towards Women-Centric Television Programmes: An Analysis”,
International Journal of Research in Social Sciences (ISSN No. 2249-2496),
pp 812-836, Vol. 8, Issue 3, March 2018.

ABSTRACT

Television as the most effective and powerful mass media tool has become
an important part of every Indian household and most prominently in the
lives of Indian women. Television as a mass medium has become a major
source of enlightenment, leisure and infotainment for women. The media
planners in present scenario are particularly focused on the requirements
and needs of their women viewers, who are very large in number. It is very
much prominently observed that the programmes shown on television these
days are largely women-centric. These women-centric programmes have
been able to influence the lives of women to large extent because the women
could easily relate their lives with these women-centric programmes. The
women are also more inclined towards these women-centric programmes.
These programmes are quite successful in creating awareness both among
educated and uneducated women viewers about their rights and privileges.
These women-centric programmes have also helped in improving the



17,

18.

thinking and understanding abilities of women. Thus, the women-centric
television programmes are playing vital role in bringing prominent change
in the lives of women.

Bhandari, Nidhi & Jayaswal, Sudhanshu, “A Literature Review on Role of
Television as Mass Media in the Lives of Indian Women: An Analysis”,
International Journal of Multidisciplinary (ISSN No. 2455-3085), pp 67-71,
Vol. 03, Issue 07, July 2018.

ABSTRACT

Television has been profoundly influencing the lives of Indian women since
its advent. Television as a powerful mass media in India has become the
major source of enlightenment, leisure and infotainment. Television has
proved to be a vital medium in affecting the attitudes and emotions of Indian
women. Television as a mass media has been successful in creating
awareness among Indian women about their constitutional and legal rights.
Television has established itself as the most powerful medium of
communication both among educated and uneducated women. In this paper
an extensive review of literature has been carried on to have a better
understanding on the role of television in the lives of Indian women.
Literature review has been done from various books, journals, published
papers, etc.

Bhandari, Nidhi & Jayaswal, Sudhanshu, “Role of Mass Media in
Empowering Jaunsari Women of Garhwal: An Analytical Study”,
International Journal of Arts, Humanities and Management Studies (ISSN
No. 2395-0692), pp 6-14, Vol. 04, No. 07, July 2018.

ABSTRACT

Mass media acts as a catalyst in the process of change and development.
The present tools of mass media have made a profound impact on an
individual and society as well and thus, accelerated the process of people’s
empowerment by leading them on the path of progress and modernity. The
present study attempts to examine the media habits of Jaunsari women and
also to find out the most popular mass media tool among Jaunsari women.
The various mass media tools entertain, educate and motivate Jaunsari
women and play vital role in bringing revolutionary changes in their lives.
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The present mass media tools have created awareness among them about
their rights and privileges and thus has aided in their empowerment process.

Panwar, Jyotsna & Jayaswal, Sudhanshu, “Analysis of Environmental Issues
Coverage By Daily Newspapers in Garhwal(Uttarakhand)”, International
Journal of Research in Social Sciences(ISSN No. 2249-2496), pp 652-663,
Vol. 9, Issue 2, February 2019.

ABSTRACT

The world is suffering from dangerous environmental problems like
pollution, water scarcity, global warming, etc. That is why, these days
environmental issues are getting priority and making the headlines in print
and electronic media. Environmental problems are universal. India is also
affected by these environmental problems. Uttarakhand, a Himalayan state
in India, is also centre of some dangerous environmental problems. Though
these disasters are natural and happen due to natural processes, increasing
human intervention like unsustainable development, deforestation,
urbanization in the state has worsened the situation. It is important that
media play responsible role towards these issues. Media cannot cure these
problems but can spread awareness and educate people about these issues.
Print media has always been the principal source for people to get
information about environmental issues and also to receive
explanation/interpretation on their scientific aspects. When we talk about
the role of communication and mass media in terms of environment and
environmental issues, it comes under the discipline of environmental
communication. This topic is a subject of environmental communication.
This study analyzes the pattern of news related to environmental issues
published in daily newspapers of Uttarakhand. Using content analysis
method, four national newspapers (Two Hindi language and two English
language) published from Uttarakhand are analysed during one year period.

Ghildiyal, Ankit & Jayaswal, Sudhanshu, “Emerging Trends in
Communication Among Youth of Jaunsari Tribe of Uttarakhand: An

Analytical Study”, IOSR Journal of Humanities and Social Science (e-ISSN
2279-0837), pp 34-50, Vol. 24, Issue 8, August 2019.
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ABSTRACT

Communication is the numerous ways through which human senses perceive
and every step that holds someone’s eye and every sound that goes from one
to another. The need of communication in human beings is as powerful as
the basic needs. One cannot live without another. Both individual and social
needs are important to human beings. Both are required for the existence of
humans. Jaunsaris are the inhabitants of Jaunsar-Bawar area of Dehradun
district of Uttarakhand. It is one of the oldest tribes of India which has been
traced back to the period of Pandavas of Mahabharat. Festivals, fairs,
folklores are special medium of communication in Jaunsar Bawar. History
Is filled with saga of Jaunsar Bawar folklores which are the reflections of
their daily lives and struggle. With the advancement of technology, the ways
of communication methods are also changing day by day. Thus, those
changing communication methods are also changing the lives of Jaunsari
people. In this study, the emerging trends in communication among youth of
Jaunsari tribes of Uttarakhand are analysed.

Aswal, Ashabala & Jayaswal, Sudhanshu, “3meafcaes o=al & Srdl & HifeAm
aMedi b1 JoAd  3regae”, International Journal of Multidisciplinary
Scientific Research (ISSN 2581-8872), VVol.3, No.4, April 2020.

AR

G-, V&7 wwsﬁ?qswaﬁa??aﬁﬁvgs?wﬁswaﬁfaﬁ%wsmﬁvﬁ
TTIHY W@ & V& &/ WIS T P AT q¥idl B gea] a9 SN SR oY
SN &/ HISTT el & FrEgd & F4cl &l e+ P [T Je+ @l ¥@iida 1531
W BT &/ SHDBT VB HBIN BT SEFIT SETlcHE d7cll P 139y F<H § c¥H] P
SHFAI & SR G¥ )[BT O Wl &/ Hvga S UF SEINCHE G796 B T Bl
fearT @& forg &7 Al @ dTer srver; Aie i) SiY dTer 187 BT FIT [Far AT &)
Tl STTERTE B [vTavg quiaar SEgicid & §¥7 T B @ ARIH W Al dacn
a%a?faﬁ'?a?@waﬁqdfaﬁgw/wcp SETYT BN ATcl] B FHIGINATT BT [39TOT
f&ar 797 &/

Chandra, Dinesh & Bartwal, Vikram Singh “Traditional Media in
Uttarakhand” PRAGYAAN: MASS COMMUNICATION (ISSN 0974-
5521), pp 36-37, Vol 12, Issue 1-2, January-December 2014, Dehradun.
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ABSTRACT

Man’s need for communication is as strong and as basic as his need to eat,
sleep and love. Everybody in society cannot survive in seclusion, as he needs
to share his thoughts and ideas. In ancient times, people used to convey their
thoughts and idea through some specific style of communication. In this style
of communication people used to express their ideas in a specific rhythm.
This form of communication is called folk or traditional art. The purpose of
this communication form is to communicate intended message with the blend
of entertainment. Besides this, it conveys developmental and educational
messages through entertainment, color, costume, dance and music. Though
the folk or traditional art was popular mainly in the ancient time yet the
value of this art form is still needed by the society. This is focused on the folk
art mainly prevailing in the Himalayan region, Uttarakhand. Because of its
rich cultural heritage, these folk arts are still performed by the local people
on special occasions in every nook and cranny of the state.

Chandra, Dinesh & Baluni, Sunil : “ScRrave & wied fdar # ®wiel s
B qABT © UF Iy’ (ScRRIvs & favy uRvew #H) International Research
Journal of Management Sociology and Humanities, ISSN — 2277-9809
(Online), ISSN — 2348-9359 (Print), pp 113-132, Vol 09, Issue 1, 2018,
iISARA, New Delhi.

RIS

forFl & FH W 9 [aFrRT @ Sifeidd srerar Bl geqr @) FEviedr Nig &Y @
STevT W [AF] & FINIT BT FIdETe 95 eIl &/ Sfedie & BT H VET aren
HAT GY-9RE @ faE @ AR W S AaTe B GEaEd Refdd dvar veT &)
BT Weq Tl 99T qicd & T TH @I BTG BYd &/ BICHTw! B AR
W YIS H 3T aicl] G @I Q¥ [T Il & 9 Wl & §9% ARy W Acdl, Al
BT SICHITT TIT A6l HI Jeoll ol HEal &/ T ARIE F I FH ArHAE
geT3]l BT AT [Aav gega &Y H @edlRll BIel YABR SV F0H B—HAIl Bl
WIS GABINGT FET Tl & | V@Il &1 JaciT 1607 F G9id BICHT®] &1 FaeiT T7
1839 # fafergs &% widew @& [Ffq & wiforied g @1 HBAT W A Gl 8
IeTvIgUS § GIeT @) YR WRIGT & Tl YdeT @ [dbrd H wIc ABIRGl Bl
a9y yfamr a8 Fle gdedl @ vEIE Wil @ e @7 H wic)
TFBINGT &7 19T TITGTT V6T &/

SV IEvS H eT [dprg H Biel GHBINGT BTGB : UF FeddT B FEIIT &g
1&ar a7 Fer B T Re g fAdrT F wich gFFEIRGT B YfHST 9T & Jlew
TN Jars & o7y I8 V% 8V VIR BT GINGT 1 @IeT &1 VeT &/ Jvga T




77 TORIETE § gdeT fawra 4 wich gAwar @ GAPr & I (FRIETE
ey afgeq d) @ grgq & Rl 7 Savgvs § wHEN g U9 gdcd weEl dq
gIgeT & HEFH W YEING V9 GEING gdcE wdl & e § Gl ®l Flaidarsi a1
favga SETFT [BG7] §HE SFEN Ig GIIT TIT [F BIST GABINGT & GEIH H T H
7ecdr velc BT FAR 3T Jled VW T8V Wil & 4l ydcT @) gitc W qerar [Her
@I 1& 31T % RNl @ TR H T8l ST o)




