1. Barriers to local community participation in tourism development: Evidence from
mountainous state Uttarakhand, India (2018)
(Devkant Kala / S. C. Bagri), Original scientific paper
Devkant Kala / S. C. Bagri
Vol. 66/ No. 3/ 2018/ 318 - 333
UDC: 338.481.2(540)
Abstract
Local community involvement, particularly in emerging and remote tourism destinations, is
justified to accomplish sustainable tourism development, eff orts. Despite the benefits that
tourism development off er, participation of community in geographically disadvantaged
mountainous destinations is accompanied with many challenges. Th is qualitative investigation
has understood and given voice to local residents of two emerging destinations of Uttarakhand,
India. Data were gathered through interviews and were thematically examined. Findings reveal
four key barriers that affect community participation in tourism development: practical, sociocultural, apprehension and institutional. The study emphasizes the need for both greater
advocacy of community participation, better synchronization among concerned government
authorities, education and training for locals, and the need to design particular strategies which
can encourage local participation that are customized to emerging destination context.
Key words: community participation; tourism development; barriers; mountainous destination;
India

2. Designing the strategy map for hotels with key performance indicators of balanced
scorecard using DEMATEL technique
(Devkant Kala / S. C. Bagri), Int. J. Business Excellence, Vol. 10, No. 2, 2016

Abstract: Performance measurement has become a part of the necessary requirement for hotels
to operate successfully and to create competitive advantages in the dynamic environment.
Balanced scorecard (BSC), a system which enables organisations to measure and manage
corporate performance, has attracted much attention by researchers and practitioners as a method
of integrating financial and non-financial performance measures. The present study attempts to
design the strategy map for hotels using key performance indicators from BSC perspective. The
decision making trial and evaluation laboratory (DEMATEL) method is utilised to determine
relationships between the performance indicators and to construct a strategy map with logical
links to improve hotel performance. The constructed strategy map using DEMATEL technique
would help hotel entrepreneurs and managers in investing valuable resources, prioritising
performance indicators and making effective strategic initiatives to improve organisational
performance. The present study also reveals that although financial indicators are important, the
focus on non-financial indicators may offer greater opportunities for measuring the hotel
effectiveness in the long term.
Keywords: strategy map; balanced scorecard; BSC; key performance indicators; KPIs; decision
making trial and evaluation laboratory method; hotel.

3. Residents’ Attitudes toward Tourism Development and Impacts in Koti -Kanasar,
Indroli, Pattyur Tourism Circuit of Uttarakhand State, India
(Devkant Kala / S. C. Bagri) 2016, © PASOS. Revista de Turismoy Patrimonio Cultural.
ISSN 1695-7121 vol. 14

Abstract: Indian Himalaya is characterized by tourism potential which provides good
opportunity for economic development in long run. Considering vast potential for tourism
development, Koti -Kanasar, Indroli, Pattyur circuit of Uttarakhand has been identified as an area
for rural tourism promotion by Indian Ministry of Tourism. Since the circuit is in involvement
stage of development, it is important to ensure sustainable development of tourism for which
understanding of residents’ attitude is very essential. This study examined attitude of residents
towards tourism impacts and influence of demographic attributes on their attitude. The study
reveals that infrastructure facilities, design and package of rural tourism products, skill
development programs for stakeholders and specific marketing campaigns are essential to
tourism development. Findings indicate that residents understand the extent of tourism impacts
in their mountainous region with respect to economic, social and environmental dimensions.
Study also reveals that although locals want to increase tourism gains with corresponding effort
to reduce consequences deprived, their perceived impacts of tourism vary across their
demographic variables.
Keywords: Rural Tourism; Local Residents; Attitude; Tourism Impacts.

4. Tourists’ Satisfaction at Trijuginarayan: An Emerging Spiritual and Adventure Tourist
Destination in Garhwal Himalaya India
(S. C. Bagri/Devkant Kala),TURIZAM
Volume 19, Issue 4
165–182 (2015)
ORIGINAL
SCIENTIFIC PAPER 2015

Abstract
Tourists’ satisfaction has been acknowledged as one of the most important elements of
competitive advantage and formulating effective destination management strategies because it is
a reliable standard to evaluate performance of tangible and intangible elements of tourism
products and services. The purpose of this study is to investigate tourists’ satisfaction by
examining the relationship between destination attribute importance and performance in a tourist
destination. Trijuginarayan, an emerging spiritual and adventure tourist destination located in
Garhwal Himalaya in Uttarakhand state of India was selected as the study area for this research.
Importance-Performance Analysis was employed to examine the relationship between
importance and performance of various destination attributes. Results revealed that attributes
related to tourism product of spiritual and cultural nature, atmosphere and climate, a variety of
tourist activities, hospitality and safety are significant factors in determining tourist satisfaction,
whereas basic facilities such as accommodation, transportation, tourism infrastructure and
hygiene and sanitation at destination are of significant importance in satisfaction evaluation.
Findings also reveal that tourists were satisfied with the core products, but were dissatisfied with
basic tourist facilities offered at the destination. The findings alert concerned tourism
stakeholders for outlining effective strategies for holistic development and improving
performance of attributes in a given destination.
Keywords: Tourist Satisfaction, Importance-Performance Analysis, India.

5. TOURISTS’ SATISFACTION AT TRIJUGINARAYAN, INDIA: AN IMPORTANCEPERFORMANCE ANALYSIS (S. C. Bagri/Devkant Kala) 2015
Advances in Hospitality and Tourism Research (AHTR)
An International Journal of Akdeniz University Tourism Faculty
ISSN: 2147-9100 (Print), 2148-7316 (Online)
2015
Vol. 3 (2)

ABSTRACT
Satisfaction is an excellent predictor of tourist behaviour as it influences the choice of
destination, consumption of products and services, the decision to return and maintain
lasting relationships. This paper analyzes the level of tourist satisfaction with destination
attributes using the Importance-Performance Analysis (IPA), based on the information obtained
from 200 domestic tourists visiting Trijuginarayan, an emerging spiritual and adventure tourist
destination located in Garhwal Himalaya in Uttarakhand state of India. The results obtained
show that attributes related to tourism product of spiritual and cultural nature, atmosphere and
climate, a variety of tourist activities, hospitality and safety are significant factors in determining
tourist satisfaction, whereas basic facilities such as accommodation, transportation, tourism
infrastructure and hygiene and sanitation at destination are of significant importance in
satisfaction evaluation. Findings also reveal that tourists were satisfied with the core products,
but were dissatisfied with basic tourist facilities offered at the destination. Based on the results,
the paper concludes that tourism stakeholders must outline effective strategies for holistic
development and improving performance of attributes in the given destination.

6. KEY PERFORMANCE INDICATORS FOR HOSPITALITY INDUSTRY: A STUDY
FROM THE TOURIST STATE OF UTTARAKHAND, INDIA
(Devkant Kala / S. C. Bagri)
Int. J. Qualitative Research in Services, Vol. 1, No. 4, 2014
ABSTRACT
Hotel in developing economies must create effective competitive strategies for survival, since
they exist in an environment where stakeholders are demanding more from every organization.
Consequently, they should focus on reliable and critical performance indicators, absolutely
important for the success of hotels and adopt a comprehensive performance measurement
framework that meets the requirements of the dynamic environment. This research is undertaken
to identify the key performance indicators in hospitality industry of Uttarakhand and to find out
the influence of managerial characteristics on the choice of performance indicators. Data was
collected from a sample of 143 hotel managers of two major tourist locations using questionnaire
over a six weeks period. Results indicate that financial indicators are still prevalent and most
preferred key performance indicators in the elite managerial segment of almost all hospitality
organizations. The study suggests that hospitality managers need to rethink about the choice of
their performance indicators.
Keywords: Hospitality Industry, Key Performance Indicators.

7. Balanced Scorecard Usage and Performance of Hotels: A Study from the Tourist State of
Uttarakhand, India
(Devkant Kala / S. C. Bagri) 2014 Asia-Pacific Journal of Innovation in Hospitality and
Tourism
APJIHT Vol. 3 No. 2 September 2014 pp. 153-173
ISSN 2289-1471

Abstract: Tourism is a major driver of economic growth and livelihood promotion in the
Uttarakhand state of India. The contribution of tourism to the state gross domestic product
(GDP) and employment generation is significant. The expansion of tourism inevitably brings
about the development of the hotel industry. Hotels must create effective competitive strategies
for survival and use a performance measurement system that meets the requirements of a
changing environment. Several studies have been conducted to study the rich tourist potential of
the state. However, no research studies are available regarding performance measurement
practices adopted by hospitality managers in Uttarakhand for measuring the performance of their
establishments. The present study examines existing performance measurement practices used by
hotel managers that employ the balanced scorecard (BSC) − an innovative and comprehensive
performance measurement framework for assessing the performance and progress of hotels in
this mountainous state of India. The results indicate that in spite of using measures from different
perspectives inherent to the original BSC, hospitality managers are not aware of the concept of
BSC in a formal manner. The study reveals that hotels in Uttarakhand still focus on the use of
financial measures as compared to non-financial measures for measuring performance. The study
supports the link between hotel performance and BSC measures usage.
Key words: Balanced scorecard, performance measurement, hotel, Uttarakhand

8. Human Capital Decisions and Employee Satisfaction at Selected Hotels in India
(SC Bagri, A. Suresh Babu, Mohit kureti, Scott Smith)
Volume 29
Issue 2 Hospitality Review Volume 29/Issue 2
Abstract
Understanding the role of human capital is one of the key considerations in delivering and
ustaining competitiveness. Managing employees in the hospitality industry is particularly a
challenging task as the industry is considered to be labor intensive. High turnover and increasing
employee demands are among the problems that are identified as threats to maintaining a strong
competitive position. Successful hotels attempt to retain their best employees in an effort to
adapt to changing environments and increased competition. Effective hotel human resource
systems can produce positive outcomes, through effective employee retention strategies that
focus on work force motivation, attitudes and perception. The positive implementation of these
strategies can influence and create employee satisfaction. This study aims to focus on the
relationship between the mediating variables of motivation, attitudes, perception and their effect
on employee satisfaction.These findings are based upon an extensive survey carried out between
April 2009 and June 2009 in the small mountainous state of Uttarakhand, located within the
Indian sub-continent. Although the area of study is confined to the Kumaon region of
Uttarakhand, the authors contend that the findings and implications can be applied to other
remote developing tourist destinations in other regions.
Keywords: Attitude, Human Resource, Lodging Industry, Motivation, Satisfaction, Turnover

9. Sustainable Coastal Tourism Promotion in West Bengal, India : An Analytical Study of
Coastal Residents' Attitude of Digha & Shankarpur Sea Beaches (PralayGanguly, SC
Bagri) 2014 , Journal of Tourism, Volume XV, No. 1 & 2, 2014
Abstract: The impacts of coastal tourism development on local community involve social,
cultural, political and economic issues. Keeping in view the importance and relevance of the
stakeholder involvement in sustainable coastal tourism development, and the local
community/residents being the key stakeholders, the objective of the pertinent research is to
study the local Residents' attitude in Coastal areas of Digha & Shankarpur sea of West Bengal,
India- towards the impacts of coastal tourism as also to suggest the strategic interventions for
current problems and future needs. In this process the researchers collected primary data from
255 respondents in the study area and further
analysis has been undertaken through Mini Tab and SPSS using different statistical tools like- t
test, co-relation, regression to come to the conclusion. The study findings suggest that the
residents' participation and co-operation is necessary to make the development work more
sustainable as it is important for responding to the current problems which is caused due to
tourism development.
Keywords- Sustainable tourism, coastal tourism, residents' attitude

10. Environmental orientation and ecotourism awareness among pilgrims, adventure
tourists, and leisure tourists
(Satish Bagri, Bharti Gupta, Babu George) 2009 PRELIMINARY COMMUNICATION S.
Bagri, B. Gupta and B. George
Vol. 57 No
1/ 2009/ 55-68
Abstract: For the sustainable development of tourism in destination areas, it is important to have
responsible visitors with high pro-environmental orientation and a critical minimum knowledge
of ecotourism. Most of the pilgrimage, adventurous, and leisure destinations in India are in
ecologically sensitive locations with bountiful environmental resources. Thus, understanding
tourists’ environmental orientation is critical for destination management. In this context, the
present study investigates the environmental orientation and ecotourism awareness of tourists
visiting some of the key environmental hotspots of northern India. A comparative analysis of the
environmental orientations of pilgrims, adventurists, and leisure tourists is presented. The
findings generally reveal that there exist significant differences among these categories in terms
of environmental orientation and awareness about ecotourism. Pilgrims and adventurists exhibit
superior environmental orientation compared to leisure tourists. Yet, when it comes to the
awareness of ecotourism, none of the groups under study show great awareness, except that
adventurists stand better compared to the other two groups. Th us, the study implies that the
transformation of general environmental orientation in to awareness of ecotourism is not linear
and is much more problematic than is expected. Th e paper is concluded with a discussion of the
implications for future research and managerial practice.
Keywords:
Ecotourism; environmental orientation; pilgrims; adventurists; leisure tourists;

11. Human Resource Practices in Hotels: A Study from the Tourist State of Uttarakhand,
India
(Satish Chandra Bagri, Mohit Kukreti) 2016
Journal of Human Resources in Hospitality & Tourism, 9:286–299, 2010
Copyright © Taylor & Francis Group, LLC
ISSN: 1533-2845 print / 1533-2853 online
DOI: 10.1080/15332841003749227
Abstract: Human Resource Management, an integral part of an organization, often ensures the
success of the shared relationship between employees and an organization by identifying and
satisfying the needs of the employees beginning with recruitment and continuing throughout
their career. This article aims to analyze the Human Resource practices in hotels in the
mountainous state of Uttarakhand, India located in the Himalayas. This particular geographic
location of India offers human resource challenges that are unique to this popular tourist
destination. Results from this study show that employees are satisfied with their compensation
packages but not with the working conditions, and the employee turnover rate is relatively high.
Adequate training is not often provided by the hoteliers to develop employees’ operational skills.
Recruitment is mainly through internal referrals leading to high inbreeding and subsequent other
human resource problems. There is a significant gap between what is expected from new
employees and the skill levels of available talent pool.
KEYWORDS Employee expectations, human resources, motivation, tourism, turnover
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Abstract
Since, accommodation and food outlets are the core component of Tourism along with
attractions at destinations, accessibility (Road, water and Air) towards the destinations,
amenities throughout the tours and touristic activities over the destinations. Therefor it is very
important to ensure the complete satisfaction of visitors towards food service outlets and
accommodation units. (Kumar & Agarwal, 2020) suggested that while entertaining tourists
thorough any for the tourism products, it is necessary to have well groomed soft skills in all
the service providers who are directly or indirectly dealing with visitors. Along with the food
and services quality, number of enough food and accommodation units are also equality
significant to satisfy the needs, wants and desires of the visitors.
Therefore, this research paper primarily assesses and evaluate the role of food service outlets
in overall tourist’s satisfaction which are located at Rishikesh region of the Uttarakhand. It is
a quantitative as well as qualitative assessment based on survey research design in study area.
Data was collected through self-administered questionnaires from 350 visitors which includes
both domestic and International and were analyzed by quantitative methods. Descriptive
statistics (Frequencies, Percentages, Means, and Standard Deviations) and inferential statistics
(one sample t-test, Independent t-test and correlation) were performed to assess and analysis
visitors’ satisfaction with reference to food service outlets in the study area.
Keywords: Perception, Satisfaction, Food- outlets, Regional cuisines, Service quality.
Introduction
Food and accommodation units play a significant role in the overall tourist’s satisfaction
towards food- tourism and local cuisines at any destination therefore there should be enough
food services outlets with good service quality are at tourism destinations. As these outlets
would enhance satisfaction level of tourists towards overall tourism development. In view of
assessment and evaluation role of food service outlets in overall tourists’ satisfaction towards
overall tourism development in the Rishikesh region of Garhwal Himalaya, following
objectives and hypotheses are formulated;
“To find out the level of tourists satisfaction towards food and beverage service outlets in the
study area”.
H1 There is significant role of food service outlets in the overall tourists’ satisfaction towards
food and beverage services experiences in the study area.
P a g e | 919
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ABSTRACT
The hospitality industry is one the core component for tourism growth and development along with other
components such as destination attractiveness, accessibility, amenities and tourism activities over the
destinations. However, accommodation sector keep growing with greater pace even at extent tourism places
and catering needs and wants of visitors significantly. All kinds of tourist whether it could be adventurous,
religious, explorer, and drifter etc. use to travel with specific travel and hospitality demands from the service
providers. Therefore, it is much needed and most important to ensure fullest satisfaction to visitors’ through
better service and product quality. (Arora, Wadhwa, & Kumar, 2020) studied the visitors’ satisfaction and
suggested that in order to develop responsible and sustainable tourism at any destination, visitors’ feedback
and satisfaction play a significant role towards to make sure repeat visit, enhance travel propensity and
economic, social, cultural and comprehensive development of destination and local communities. Therefore,
this research paper has assessed and measured satisfaction of visitors along famous pilgrimage sites
Gangotri and Yamunotri route in Uttarakhand state of India. Sample of 500 domestic tourists were collected
through self-administered questionnaires and analyzed through descriptive (Frequencies, Percentages,
Means, and Standard Deviations) and inferential statistics.
Keywords: Satisfaction, Pilgrimage, Service quality and Tourism Development.
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INTRODUCTION:

elements available/consumed by the tourist during
their journey to a destination area. The responses
of tourist about their satisfaction regarding
various destination attributes were recorded with

Tourist satisfaction is conceived as the resultant
outcome of tourist motivations, their activities,
expectation and perceptions of various product
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ABSTRACT
Over the years, visitors have been changing their needs, wants and desires along with development of new
tourism trends, destinations and varieties of tourism products and sources. Food and culinary tourism are in
Centre of focus and developing with faster pace over the period of time which lead to enhanced both gross
and net travel propensity towards food tourism destinations. However, visitors are also so peculiar in view
their food and services quality experiences with reference to ambience over the destinations and so much so
they are very specific and particular in order to selection, experiences and satisfaction towards food and
beverages in the hotels and restaurants. Uttarakhand is one of well-known and most popular state of India in
context of adventure, religious, wellness and culinary tourism. (Kumar, 2019) studied the role played by
these components such as visitors perception and satisfaction in overall development of responsible and
sustainable tourism at any destination. Therefore, this research paper would measure the perception and
satisfaction of visitors towards food and beverage services in Rishikesh region of the Uttarakhand. The
sample of 350 visitors which includes both domestic and International was collected and analyzed
statistically with the help of descriptive and inferential statistics.
Keywords: Ambience, Perception, Satisfaction, Food and Culinary Tourism
*Research scholar, Centre for Mountain Tourism & Hospitality Studies (CMTHS), H.N.B., Garhwal University Srinagar
Uttarakhand- 246191
**Associate professor, Centre for Mountain Tourism & Hospitality Studies (CMTHS), H.N.B. Garhwal University Srinagar
Uttarakhand- 246191
***Associate professor, Centre for Mountain Tourism & Hospitality Studies (CMTHS), H.N.B. Garhwal University Srinagar
Uttarakhand- 246191

(DMOs), Destination Management companies
(DMCs), and hotel & restaurants stakeholders
need to focus on ambience of food service outlets.
In view of measurement of perception and
satisfaction of visitors towards ambience of
restaurants in the Rishikesh region of Garhwal

Introduction
The ambience of restaurants and food service
outlets play a significant role in overall tourism
perception and satisfaction. Therefore, it is great
sense of concerns for policy makers, tourism
planners, Destination development organizations
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ABSTRACT
The dependence of tourism on the accommodation industry has already been cleared and specified earlier
and hence it is true that the hotel industry is responsible to a great extent, for growth, development, strength
and weakness of the tourism industry. This research paper is a sincere attempt to bring out the exact
position of Gangotri and Yamunotri Pilgrimage Yatra route through analyzing travel profiles of visitors. To
do so, primary and secondary data of 500 domestic tourists were collected and analyzed statistically in order
to draw meaningful conclusions and achieve the framed objectives of the study. The travel profile of visitors
includes demographic profile, purpose of travel, duration of stay, expenditure, source of information, travel
group composition and travel arrangement etc. It is a quantitative as well as qualitative analytical study
based on survey research design of study area. The appropriate proportion of total population has been
collected in the form of data through self-administered questionnaires from 500 domestic. After making all
the changes collected data has been analyzed with the help of descriptive (Frequencies, Percentages, Means,
and Standard Deviations) and inferential statistics. Furthermore, based the findings, appropriate
recommendations were also made for the tourism planners, policy makers and stakeholders.
Keywords: Travel Profile, Tourism Development, Visitors satisfaction, Pilgrimage Tourism
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hotel industry without them. Therefore, it is
necessary to measure their travel profiles,
requirements, demands and supply on a serious
note. There are thousands of tourists visiting the
Gangotri and Yamunotri pilgrim sites every year

INTRODUCTION
Tourists are the moral and legitimate stakeholders
for growth and development of tourism at any
destination through their active participation and
support, we cannot even think about tourism and
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ABSTRACT
The food and beverage outlets are the important component of tourists’ satisfaction in tourism and hospitality industry
as it is fulfill one the fundamental need of visitors. Over the period time food and beverages outlets are so niche and
specialized as per the requirement of visitors. Therefore, there is need to have well qualified, knowledgeable and
groomed service personnel in view to cater all kind of requirements and needs of visitors. Along with hard skills, soft
skills are also equal important for food and beverages staffs in order to ensure the comprehensive and complete
visitors satisfaction. (Kumar & Agarwal, 2020) worked on soft skills and how these skills help while providing
services and dealing with customers. As these skills are based on intrinsic and extrinsic factors in the restaurants and
hotels and can be developed and improved too through training and supervisor. The present research paper assesses
and measure soft skills of service personnel working in restaurants in Rishikesh region of Uttarakhand towards
perception and satisfaction of visitors. The study is both quantitative and qualitative in nature and conducted through
focus group interview and based self-administered questionnaires. The collected data has been analyzed statistically
via descriptive (Frequencies, Percentages, Means, and Standard Deviations) and inferential (one sample t-test)
statistics. On the basis of results and findings appropriate recommendations were also suggested.
Keywords: Perception, Satisfaction, hard and soft skills, Food and Beverage Outlets.
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restaurants, soft skills of service personnel play a
significant and collective role. As these skills
would reflect technical and non-technical qualities
of working personnel related to tourism and

INTRODUCTION
In order to ensure complete, comprehensive and
highest level of perception and satisfaction to
visitors towards food and beverage services in
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ABSTRACT
The hospitality industry is one the core component for tourism growth and development along with other
components such as destination attractiveness, accessibility, amenities and tourism activities over the
destinations. However, accommodation sector keep growing with greater pace even at extent tourism places
and catering needs and wants of visitors significantly. All kinds of tourist whether it could be adventurous,
religious, explorer, and drifter etc. use to travel with specific travel and hospitality demands from the service
providers. Therefore, it is much needed and most important to ensure fullest satisfaction to visitors’ through
better service and product quality. (Arora, Wadhwa, & Kumar, 2020) studied the visitors’ satisfaction and
suggested that in order to develop responsible and sustainable tourism at any destination, visitors’ feedback
and satisfaction play a significant role towards to make sure repeat visit, enhance travel propensity and
economic, social, cultural and comprehensive development of destination and local communities. Therefore,
this research paper has assessed and measured satisfaction of visitors along famous pilgrimage sites
Gangotri and Yamunotri route in Uttarakhand state of India. Sample of 500 domestic tourists were collected
through self-administered questionnaires and analyzed through descriptive (Frequencies, Percentages,
Means, and Standard Deviations) and inferential statistics.
Keywords: Satisfaction, Pilgrimage, Service quality and Tourism Development.
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INTRODUCTION:

elements available/consumed by the tourist during
their journey to a destination area. The responses
of tourist about their satisfaction regarding
various destination attributes were recorded with

Tourist satisfaction is conceived as the resultant
outcome of tourist motivations, their activities,
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ABSTRACT
Over the years, visitors have been changing their needs, wants and desires along with development of new
tourism trends, destinations and varieties of tourism products and sources. Food and culinary tourism are in
Centre of focus and developing with faster pace over the period of time which lead to enhanced both gross
and net travel propensity towards food tourism destinations. However, visitors are also so peculiar in view
their food and services quality experiences with reference to ambience over the destinations and so much so
they are very specific and particular in order to selection, experiences and satisfaction towards food and
beverages in the hotels and restaurants. Uttarakhand is one of well-known and most popular state of India in
context of adventure, religious, wellness and culinary tourism. (Kumar, 2019) studied the role played by
these components such as visitors perception and satisfaction in overall development of responsible and
sustainable tourism at any destination. Therefore, this research paper would measure the perception and
satisfaction of visitors towards food and beverage services in Rishikesh region of the Uttarakhand. The
sample of 350 visitors which includes both domestic and International was collected and analyzed
statistically with the help of descriptive and inferential statistics.
Keywords: Ambience, Perception, Satisfaction, Food and Culinary Tourism
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(DMOs), Destination Management companies
(DMCs), and hotel & restaurants stakeholders
need to focus on ambience of food service outlets.
In view of measurement of perception and
satisfaction of visitors towards ambience of
restaurants in the Rishikesh region of Garhwal

Introduction
The ambience of restaurants and food service
outlets play a significant role in overall tourism
perception and satisfaction. Therefore, it is great
sense of concerns for policy makers, tourism
planners, Destination development organizations
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ANALYSIS OF TRAVEL PROFILES OF TOURISTS VISITING YAMUNOTRI AND
GANGOTRI PILGRIMAGE SITES
Dr. Avinash Chamoli*
Dr. Rakesh Kumar Dhodi**
Dr. Rashmi Dhodi***

ABSTRACT
The dependence of tourism on the accommodation industry has already been cleared and specified earlier
and hence it is true that the hotel industry is responsible to a great extent, for growth, development, strength
and weakness of the tourism industry. This research paper is a sincere attempt to bring out the exact
position of Gangotri and Yamunotri Pilgrimage Yatra route through analyzing travel profiles of visitors. To
do so, primary and secondary data of 500 domestic tourists were collected and analyzed statistically in order
to draw meaningful conclusions and achieve the framed objectives of the study. The travel profile of visitors
includes demographic profile, purpose of travel, duration of stay, expenditure, source of information, travel
group composition and travel arrangement etc. It is a quantitative as well as qualitative analytical study
based on survey research design of study area. The appropriate proportion of total population has been
collected in the form of data through self-administered questionnaires from 500 domestic. After making all
the changes collected data has been analyzed with the help of descriptive (Frequencies, Percentages, Means,
and Standard Deviations) and inferential statistics. Furthermore, based the findings, appropriate
recommendations were also made for the tourism planners, policy makers and stakeholders.
Keywords: Travel Profile, Tourism Development, Visitors satisfaction, Pilgrimage Tourism
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hotel industry without them. Therefore, it is
necessary to measure their travel profiles,
requirements, demands and supply on a serious
note. There are thousands of tourists visiting the
Gangotri and Yamunotri pilgrim sites every year

INTRODUCTION
Tourists are the moral and legitimate stakeholders
for growth and development of tourism at any
destination through their active participation and
support, we cannot even think about tourism and
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ASSESSMENT OF SOFT SKILLS OF SERVICE PROVIDERS WITH REFERENCE
TO TOURISTS SATISFACTION IN FOOD AND BEVERAGES OUTLETS
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ABSTRACT
The food and beverage outlets are the important component of tourists’ satisfaction in tourism and hospitality industry
as it is fulfill one the fundamental need of visitors. Over the period time food and beverages outlets are so niche and
specialized as per the requirement of visitors. Therefore, there is need to have well qualified, knowledgeable and
groomed service personnel in view to cater all kind of requirements and needs of visitors. Along with hard skills, soft
skills are also equal important for food and beverages staffs in order to ensure the comprehensive and complete
visitors satisfaction. (Kumar & Agarwal, 2020) worked on soft skills and how these skills help while providing
services and dealing with customers. As these skills are based on intrinsic and extrinsic factors in the restaurants and
hotels and can be developed and improved too through training and supervisor. The present research paper assesses
and measure soft skills of service personnel working in restaurants in Rishikesh region of Uttarakhand towards
perception and satisfaction of visitors. The study is both quantitative and qualitative in nature and conducted through
focus group interview and based self-administered questionnaires. The collected data has been analyzed statistically
via descriptive (Frequencies, Percentages, Means, and Standard Deviations) and inferential (one sample t-test)
statistics. On the basis of results and findings appropriate recommendations were also suggested.
Keywords: Perception, Satisfaction, hard and soft skills, Food and Beverage Outlets.
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restaurants, soft skills of service personnel play a
significant and collective role. As these skills
would reflect technical and non-technical qualities
of working personnel related to tourism and

INTRODUCTION
In order to ensure complete, comprehensive and
highest level of perception and satisfaction to
visitors towards food and beverage services in
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